i AdApt

SPONSORED NEWSLETTER AD ADAPTATION

Sponsor revenue
depends on ads
readers do not skip

Sponsor copy should earn attention, instead of
interrupting it.

AdApt rewrites each read in your publication's voice,

with final editorial control still yours.

START ADAPTING

Sponsor read adapted to the
voice readers already trust.
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The broken e Run it and risk a tonal break.
handoit

e Rewrite it and lose production time.

e Send it back and add approval
friction.

A sponsor sends approved copy. You
know it will not land as-is. Sponsors want clicks. Readers
expect your voice.

02/10



https://adapt.heynews.co/signup

=+

AdApt

START ADAPTING

The real problem is trust
friction

Readers notice when a placement stops sounding
like the newsletter.

e Readers skip the placement.
e Sponsors question performance.

e Operators protect the ad experience by hand.
The issue is sponsor copy that feels imported.

03/10


https://adapt.heynews.co/signup

=

SPONSORED NEWSLETTER AD ADAPTATION, NOT GENERIC Al COPYWRITING

A sponsor read

What AdApt does that sounds like it

belongs in the
issue.

AdApt adapts sponsor copy into your newsletter's voice.

It keeps the offer and CTA intact for review.
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The workflow is simple

1 2 3

Choose your Paste the sponsor Copy the adapted
newsletter. copy. result.

Saved voice profiles, tone controls,
feedback loops, history, and batch mode
support recurring production.

Reuse the voice profile every week.
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AdApt

Up to 50%

more
clicks

START ADAPTING

Battle-tested results

AdApt is already used by more than 10 newsletters
across different niches and has delivered up to 50%
more ad clicks.

Test one placement against the original.
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You keep editorial -
Will this make my newsletter sound
control generic?

AdApt does not publish for you.
No. Voice profiles, correction

It does not replace your judgment. loops, and final review keep the

_ _ operator in control.
You review, adjust, regenerate, and approve

the final read.
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i Adnpt
Sponsors get a better
@
newsletter fit
Sponsors buy the trust and context AdApt keeps the message intact while
your publication has earned. changing the delivery so the read feels

native.

Will sponsors approve changed copy? AdApt preserves the offer, CTA, and required claims.
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i Adapt
Best 1it

AdApt is especially useful when:

e You run recurring sponsored placements.

e You manage multiple sponsors or newsletters.

e You adapt brand copy under deadline pressure.

e You want repeatable ad quality.

e You care about reader trust and sponsor satisfaction.

If you already rewrite sponsor copy, AdApt gives that workflow leverage.
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b AdApt

Test one real sponsor
placement

Bring one sponsor ad.
Bring one newsletter voice.

Get a version that sounds native to your
publication.

Which version sounds like your newsletter?

Which one protects reader trust?

Test one sponsor
placement in your
newsletter voice.

Keep the readers. Keep the
sponsors. Reduce the
manual rewrite.

Start AdApting
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