i AdApt

NEWSLETTER-NATIVE SPONSOR READS

Newsletter
sponsorships work
when the ad belongs

You buy newsletter sponsorships because readers
trust the publisher.

AdApt turns one sponsor asset into native reads
matched to each publication's voice.

START ADAPTING

Publisher A

Publisher B

Publisher C
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e Different audiences.

The current
sponsorship gap

e Different writers.

e Different trust contexts.

Most campaigns start with one
approved asset. Then it gets sent to The offer may be strong. The
different newsletters: delivery still feels generic.
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AdApt

START ADAPTING

The cost is wasted
attention

A generic sponsor read makes the placement easier
to skip.

e The buy earns the context.
e The copy fails to use it.

e Attention drops before the offer lands.

The campaign pays for context but fails to use
it.
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ONE SOURCE ASSET. MULTIPLE NEWSLETTER-NATIVE VERSIONS.

What AdApt does

AdApt adapts your sponsor asset to each newsletter's
voice.

Same offer. Same CTA. Same claims that need to stay
consistent.

Different delivery for each publisher.

START ADAPTING

Sponsor copy that
feels native

instead of pasted
in.
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The workflow for brands

1 2 3 4

Paste the source Choose the Generate adapted Review and
sponsor asset. newsletter voices. reads. approve.

Batch mode adapts one asset across target

publications Reduce creative friction without

removing brand review.
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Up to 50%

more
clicks

START ADAPTING

Battle-tested results

AdApt is already used by more than 20 brands and
advertisers across different niches and has
delivered up to 50% more ad clicks.

Adapt one asset across all newsletters you
want to advertise in. Compare it with the
generic version.
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Brand safety and
message control

AdApt adapts the expression, not the
underlying strategy.

Your offer, CTA, required claims, and
compliance language stay in review.

Lock what must not change before adapting
the read.

START ADAPTING

Will this change our brand message?

It changes delivery while
preserving the message
elements that must stay
consistent.
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Publishers become easier

partners
Publishers care about reader trust. Less tone back-and-forth. Better native
Voice-fit copy reduces their rewrite fit. A read the publisher can feel better
burden. sending.

Can publishers just do this themselves? Some can. AdApt helps advertisers arrive with publisher-
native options.
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Best 1it

AdApt is built for newsletter sponsorships where fit matters:
e Campaigns across multiple newsletters.

e Creator-led sponsorships with distinct voices.

e Performance-sensitive placements.

e Recurring newsletter buys.

e One asset that needs native versions.

Sponsored-content adaptation for newsletter voice fidelity.
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Adapt one sponsor asset
for 3 newsletters

Bring one sponsor asset.

Adapt one sponsor
asset for 3 target

Choose 3 target newsletters. newsletters.
Generate versions matched to each publication's Stop asking one generic ad
voice. to carry every context.

Start AdApting
Does the message still hold?

Does each version sound native?
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